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Your presentation looks great. It is tailored to your audience and your incorporation of multimedia elements enhances engagement while maintaining relevance to the topic. The presentation flows smoothly, effectively guiding the audience through each key point of your pitch.  
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BENEFICIARY: HIGH SCHOOL
STUDENTS

Have a high need for autonomy;
Preoccupied with environmental
protection;

Highly susceptible to peer
influence;

Active lifestyle.

BENEFICIARY: KING COUNTY
METRO

« Needs to increase passenger
numbers to pre-pandemic levels.

e Targeting youth to generate
behavior change and re-adoption
of bus trips.



A dedicated 'Play and Ride' application
to track and reward public transport
usage.

Participants, rewarded for bus use with
gift cards ($10, $20, $100) for loyal
passengers.

» Inter-school competition among
educational institutions in the Seattle
area.

e Classes track collective and
individual progress.

» The most active classes, rewarded.




PERSUASION STRATEGY

Attitudes

The campaign leveraged the youth's
positive attitudes toward ecological
transportation by reinforcing these
associations through gamification and
rewards.

THEORY OF PLANNED BEHAVIOR

High school challenge makes bus
commuting socially desirable.
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Perceived Behavior Control

The user-friendly app makes
commutes accessible and easy,
enhancing self-efficacy.
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METRICS

Timeframe Marketing & Outreach

e Promotional website.
September 2025 -  Social media campaigns

December 2025 (Instagram, TikTok, YouTube).

e Public events at schools.

e Atleasta 10% increase in youth
public transportation usage.

e Growing number of app sign-ups.

e Increased in-person outreach
engagement.

Call to Action

Ride. Play. Win.




Mockups: 1. Flyer; 2. Poster;
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Download the Application 3
Sign up for rides =]
Have fun and win

To learn more, visit:

https://kingcounty.gov/

. King County

METRO

Muoving forward together

N Play and Ride

qyy  Join the
4 High Scheel Challenge

Ride King County Metro

Ask your teacher about signing up
your class

Earn points

Get rewarded

To learn more, visit:
https://kingcounty.gov/
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